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[Abstract] The rise of the micro—short drama industry has been driven by the penetration of mobile internet
and the fragmentation of audience attention. While the industry has expanded rapidly in scale, it faces structural
challenges such as content homogenization and varying production standards. To uncover the logic behind
audience behavior and content evaluation mechanisms, this study conducted an empirical analysis based on 434
valid survey responses, combined with a literature review, focusing on four dimensions: audience profiles,
viewing preferences, content perception, and willingness to pay. The results indicate that respondents’
satisfaction with the overall quality of micro—short dramas falls within the moderate range, with particularly
weak perceptions regarding the logical coherence of plotlines and the completeness of character development.
Script quality and production standards were frequently identified as the industry’s core shortcomings, while
“payment barriers” and “formulaic narratives” emerged as the primary factors driving users to abandon series.
Based on these findings, this paper proposes optimization strategies across three dimensions—enhancing
narrative originality, embedding positive values, and adjusting payment mechanisms—with the aim of providing
guidance for the sustainable development of the micro—short drama industry.
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