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Exploring the Path of Marketing Strategy Transformation in the Electricity Market
in the New Economic Era
Zhao Xia
State Grid Sichuan Electric Power Company Guangyuan Power Supply Company

[Abstract] With the rapid development of technology and the continuous evolution of the global
economic landscape, we are ushering in a new economic era, in which the electricity market,
as a key basic industry, 1isalso facing unprecedented challenges and opportunities. In the context
of this newera, the transformation of marketing strategies in the electricity market is imperative
to adapt to new market demands, technological changes, and changes in consumer behavior. This
article will explore the path of marketing strategy transformation in the power market in the
new economic era, and analyze in depth how the power industry should innovate, adapt, and lead
the market in this dynamic and changing era.
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