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Enlightenment from the Marketing of Outdoor Reality Shows to the Marketing Communication of Chaohu
Tourism Scenic Area

Shu Ting

Hefei Technology College

[Abstract] With the acceleration of the construction of Chaohu tourism, the traditional tourism marketing method
can not complete the information transmission needs, and the development of Chaohu tourism cannot be separated
from the new marketing method. This paper mainly discusses the important role of the placement of tourism

advertisements in outdoor reality shows to enhance the image and popularity of tourism destinations, so as to explore

the new marketing model of outdoor reality show in Chaohu Tourism Scenic Area.
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